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Beijing Olympic Games and Building National Image
Subject Analysis of the Foreign Media' s Reports on Four Olympic Holders
DONG Xiao—vying! LI Qi' SHI Zeng—zhi* YU Yan® CHEN Wen — guang® MA Zhang — hua®
1. Guanghua School of Management ~Peking University Beijing 100871  China
2. School of journalism and communication Peking University Beijing 100871  China

3. Department of Library and Information Science Peking University Beijing 100871 China

Abstract The 2008 Beijing Olympic Games is a good opportunity to build China’ s image. The paper investigates and
analyses the keywords of 3607 reports in foreign media on 2008 Olympics in Beijing and previous games in Atlanta
Sydney and Athens by comparison methodology. The study finds out that compared with the reports about other
holders the main difference of mass media reports on Beijing is more focused on politics issues. The authors suggested
that Beijing should adapt an integrated strategy to build the national image cooperating with media and enterprises
and play an active role in communicating with western media.
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